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SOME 2400: Social Media Strategy

Let’s put what we've learned in SOME 2400 this term into action!

Welcome to LD Photography Social Media Strategy!
This strategy will help you create, develop, build and manage your
social media presence to promote your brand.

Through this process your target audiences will be identified and key messages implemented. Various
social media channels will be utilized to position you as a leader in your industry, share your message,
and create a strong network of followers and work to build your overall online presence. These social
media platforms will create a stage for information sharing, engagement and ibrand awareness.

During the initial process, your focus should be placed on establishing all of your online profiles to ensure
continuity of your brand. It is imperative to maintain your brand and create a cohesive and consistent
experience for your visitors and the online networks you are building. Each of your pages or profiles will
be visually crafted to look and feel consistent, fresh and professional. This social media strategy will be
your guide toward meeting all the identified goals in the plan.

Please read the following and complete the questions in this document.

1. Download this file to your computer and save it.

<

2. Open this file and complete the form fillable areas.

3. Once complete upload this to the assignment folder on DC Connect and follow the v

assignment directions.

This template is part of your Social Media Strategy for the SOME 2400 Course offered for
Photography and Video Production students at Durham College.
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THINK

Research | Discovery | Analysis

Who is LD Photography ?
LD Photography

Mission:
Our mission is to exceed your expectations at every level.

Vision:
To be the customer’s first choice in the industry of professional photography
and filming service

Target Audience:

Age: 15-45; as most of them use different social media platforms and help suggest
their family members the best photography and filming professionals around them.

Messaging:

We would please you in every way possible with our photography as well as our
video, to capture every emotion and detail to make your moments unforgettable.

Positioning:

We provide best photography experience with a low cost business. We keep our
social media platforms updated for our clients with the best photography results.

Strengths:

Using social media platforms as our strongest weapons to get more customers and to
be creative and active for all events.

Weaknesses:
To make new connections as a new freelance business.
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Competition:

You need to learn how to attract new clients and sell them with the idea of best
photography experience and skills you have.

What is the competition doing well?

Grow consistently with new clients as well as when existing clients are pleased and
spread the word of mouth to their friends and families.

How will LD Photography be better than the competition?
What can you do differently?

To promote my work as a freelancer, | will start making social media platform my
strongest tool as well as give few business cards at the events | will be photographing

Barriers:

+ What are any roadblocks or obstacles your organizations faces in relation to social media?

+ Examples:
Time
Budget
Fear of negative comments

Fear of negative response and feedback.
Strong competition

Benefits:

Using social media as a strong weapon to promote my best photographs and gain
new clients and not giving up so easily.
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PLAN

Objectives | Goals | Timeline

Once you have completed the THINK portion of this document, it is time to create your social media
plan and set some goals for your online profiles.

Objectives:

What:  Social Media Platforms

How: To keep my followers updated with new content every week

What: Clients

How: Ask clients to provide online feedback after they received all their photos

What: Live Blogs

How: To create live videos during events to grab attention of your other followers
What:  Youtube

How: To have short videos of your work shown

Measurable Goals for your social media profiles: three months post-launch

+ Social Media App #1:
To provide my clients with best results and to gain more clients at the events |
photograph

+ Social Media App #2:
To provide my clients with best results and to gain more clients at the events |
photograph

+ Social Media App #3:
To provide my clients with best results and to gain more clients at the events |
photograph

+ Social Media App #4:
To provide my clients with best results and to gain more clients at the events |
photograph
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DO

Execute | Implement | Launch

Now that you have done your research and discovery on who you are and developed your social media
goals, it is time to execute your plan! Throughout all social media channels you will be building a robust
fan base of followers and maintaining a strong, up-to-date online presence.

Target Audience:

Age: 15-45; as most of them use different social media platforms and help suggest
their family members the best photography and filming professionals around them.

General Strategy to Achieve Goals:

- Craft visual identity for all pages

- Adjust all bio and information on all channels to improve search

- Add themes and details to content calendar for the year

- Find bloggers and media who cover topics relevant to your company/industry in the GTA
« Monitor conversations — Google Alerts

- Daily posting on Facebook and Twitter

 Maintain rule of thirds in posting

1. Promote your brand
2. Share your personality
3. Post about your community
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